Webtaxi.mobi is the transport services information system of a drastically new type which implements the model "Selling a lot at the minimal price". The system withdraws the $1 daily use fee allowing the taxi drivers performing the unlimited number of bookings per day. For taxi clients Webtaxi.mobi offers the driver searching engine for absolutely free.

The idea of product availability to the majority of people was invented by Henry Ford. He made it real by the maximal production costs cut to make the end product cheaper increasing the production capacity. 
Webtaxi.mobi employs the ideas of Henry Ford in its business model which makes this system different from the other popular market competitors like Uber, Lyft etc. where the drivers pay 20% commission from each booking. Therefore Webtaxi.mobi can secure the following advantages:

· Drivers earn more while their clients enjoy the constant 10% transit discount; 

· Webtaxi.mobi immunity against the transport laws of the countries the service operates in;
· Creating the competitive environment for market self-regulation in the full accordance with the recommendations of the Organization for Economic Co-operation and Development;
· No financial intermediaries in providing the transportation services. The client communicates directly with the taxi driver from the moment of making a booking to the moment of this booking is being paid;
· Due to the maximal Service automation there is no need to maintain the offices or dispatchers’ rooms in the cities where Webtaxi.mobi operates;

· The unified transport services information space created by WebTaxi.mobi is the kind of information environment where the idea of Dr. Martin Wohl (the professor of transportation planning at Carnegie Mellon University) about the bunch of taxi drivers not overregulated by laws as the most effective public transport system proclaimed in 1976 can be implemented in full;
· The system works with all the people and thus it is available for everyone.
· The liberal ideas of Webtaxi.mobi business model allow performing the effective advertising campaign in the United States while the active taxi drivers will promote the service among their colleagues being stimulated by financial bonuses.
·  In the countries like the USA, Canada, Australia etc. WebTaxi employs the drastically different business model comparing with the one in CIS countries. Drivers in those countries will use the system for absolutely free! Despite of this the profitability of a company will not only be maintained at the same level but moreover it will significantly increase. Of course, the initial income amount could be lower than that of the other  competitors but the long-term stability of a system will be much higher. 
· WebTaxi.mobi serves many taxi types including passenger automobiles, and also vans, pick-up trucks, helicopter and airplane air-taxis, water-taxi ships, social taxis, mototaxi, taxi hotels, intercity ride-sharing vehicles, and freight trucks;

· System method is patented. The Service is currently at the stage of testing in Kiev the capital of Ukraine. 
There are several financial sources of funds at Webtaxi.mobi:

- 
first– Service access fees received from Drivers of different taxi types;

- 
second– proceeds from sales of usage licenses on the Service’s business-model and/or mobile applications 
-
third– lump-sum and regular payments from WebTaxi.mobi Service’ franchisees;

-
forth, revenue from advertisement sold by the Service.

The most conservative profit estimate, for deployment of WebTaxi.mobi Service only in the US and for car taxis alone, is not less than $100 million a year, while usage licensing of Service’s business-model and/or mobile technologies in countries such as China and India, could bring about $300M per year.
